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SPOTTED is a 48-page glossy section in the newly refreshed DAMN° magazine. 
It captures the pulse of contemporary design through a curated mix of emerg-
ing talent, deep research, and product innovation. Framed by the theme of 
this issue — SIGNATURE — we spotlight individuals, ideas, and objects that 
are boldly making their mark. From conceptual work to material exploration, 
the featured projects tackle urgent questions around authorship, identity, 
and purpose. Alongside rising voices, SPOTTED shares key updates from 
top design brands that are pushing innovation through sustainability, bold 
aesthetics, and narrative-driven strategies. The products we highlight 
bring you standout launches from recent events, including the Salone 
del Mobile, Alcova, Collectible, BADAFf, and Roca Design Day — each 
of them chosen for its astute reflection of today’s most relevant ideas 
and tomorrow’s defining signatures. Stay informed. Stay inspired. 
Stay with DAMN°.
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SIGNATUREOPINION

flattening the raw power, emotional turmoil, or socio-po-
litical commentary that characterised his collections. 
Similarly, when Yves Saint Laurent died in 2009, column 
after column labelled him “the pioneer of androgyny”, a 
phrase that captures a fragment of his impact but fails to 
encompass the profound cultural shift in fashion he initi-
ated. The way Saint Laurent challenged beauty norms and 
questioned gender binaries have only just hit the main-
stream.

Zaha Hadid is another example of a genius creative whose 
ideas are reduced to clichés. She is always the “futuristic 
maverick” who “sculpted spaces that defy convention.” The 
Japanese architectural studio SANAA is “creating spaces 
that blur the lines between inside and outside” and “de-
signing architecture that responds to its environment 
seamlessly.” Then there’s the Italian design duo Formafan-
tasma — once again a standout name at the most recent 
Milan Design Week, becoming headline news for “crafting 
pieces that rethink materiality and sustainability” and for 
“pushing their audience to confront uncomfortable truths 
about consumption and waste.”

But what do any of these words actually mean? 
  
Richard Hutten is “redefining the boundaries of functional 
design with a playful twist” while at the same time “empha-
sising the importance of the user experience in everyday 
objects.” Even Hella Jongerius’s work, known for its fresh 
blend of colours and materials, is headlined for “champi-
oning individuality in mass production” and for containing 
“emotional resonance”.

While such descriptors highlight essential aspects of the 
work in question, they also risk oversimplifying its com-
plexities and reducing it to tidy press-release text and buz-
zwords. Cultural journalism is under huge pressure from 
a changing media landscape, and what it needs in order 
to stay relevant are psychologically astute writers who can 
build an authentic co-creation with a subject that allows for 
self-doubt, vulnerability, uncertainty, insecurity, and im-
poster syndrome. These are all mental states that every de-
signer faces in the privacy of their own studios, but which 
we rarely if ever hear about. A more genuine approach is 

the only way to create a richer understanding of the work 
at hand.

Not enough is ever said about this, though. Journalists are 
required by editors to produce slick copy, thus narratives 
become simplistically packaged and bare of complexities. 
Hadid’s curves, Formafantasma’s textures, and Kilmer’s 
emotional depths become hardly recognisable through the 
printed word.  

Exceptional cultural journalism should prioritise connec-
tion over destination. A proper meeting of minds that al-
lows for a solid relationship between the writer, audience, 
and the creatives themselves. Rather than presenting a 
straightforward narrative, an interview should be a dia-
logue that starts with an unknown end. 

Another alarming angle to this is the interplay between me-
dia representation and the themes that dominate academic 
discourse and future creative practices. When sensation-
alist or superficial narratives dominate media coverage, 
they risk shaping the topics and themes that students and 
emerging creatives pursue.

The way the media covers major cultural events like the 
Venice Biennale, for example, gravitates towards sensa-
tional stories and easily digestible soundbites. This creates 
a feedback loop where the simplest narratives overshadow 
more nuanced interpretations, encouraging emerging crea-
tives to chase trends rather than explore authentic expres-
sions.

Ultimately, the essence of journalism — and indeed cul-
ture — lies in our ability to capture the human experi-
ence in all its complexities. In this era of superficial sound 
bites, Instagram likes and fleeting fame, let us heed Val 
Kilmer’s modest words: “We’re in a weird business, and 
the only thing that really matters is whether you’re true 
to yourself.” / 

“We’re in a weird business, and the only 
thing that really matters is whether you’re 
true to yourself.” — Val Kilmer
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At Rho Fiera there was an emotional scene to be found at the Flos stand! 
There we met with the charismatic Piero Gandini, who left Flos and the 
Design Holding group in 2019 only to return in January 2025 as executive 
chairman of Flos B&B Italia. 

What does this have to do with Erwan Bouroullec’s new Maap lamp you 
might ask? Built out of a lightweight paper-like Tyvek surface that looks like 
something between the close-up of a cell under the lens of a microscope 
and a road map, users can hang the lamp on the wall and stabilise it with 
magnets. A few years ago Erwan Bouroullec spoke of “Piero’s passion for 
something intangible that has to be inserted into something real. He often 
talks about the quality of light, about what happens to the world when it is 
illuminated”. 

The designer wanted to spread an unexpected sort of light over a large sur-
face. “Like a window, a glass wall or sunlight filling a room, Maap’s light is not 
conceived as a single point, but as a surface of brilliant light,” he explains. 
But he needed a design company who could produce it. Not so that every-
one could have the same light, but so that they could experience a similar 
atmosphere. /

Images © Flos (top) and Erwan Bouroullec (right)
flos.com

Maap’s emotional light
Erwan Bouroullec and Flos
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Betsy (01)
Design: Lara Bohinc
bohincstudio.com

J39.5 (02)
Design: AtMa Inc. (Makoto Suzuki & Ayumi Koyama)
atma-inc.com

AVAN (03)
Design: Lorenz Ni
@lorenz.ni

Kari (04)
Design: Konstantin Grcic for Kettal
konstantin-grcic.com
kettal.com
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Oath Chair (05)
Design: THER
furtherther.com

VAKlab x Paviljoen (06)
Design: Michael Verheyden
michaelverheyden.be
@bokrijk_vakmanschap
Photo © Jeroen Desaver


